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ABOUT THE JOURNAL

Since 1950, the Journal of Government Financial Management (Journal) has been providing
useful, in-depth information to decision-makers at all levels of government. A valuable research
and information source, the Journalis published quarterly by AGA and is distributed to its
membership of government financial professionals as well as libraries around the world.

WRITE FOR THE JOURNAL

The Journal Editorial Board accepts high-quality, thoughtful articles on a wide range of
government financial management topics. Authors are encouraged to submit an article for
review; the Journal Editorial Board is particularly interested in articles from practitioners. Full
eligibility considerations can be found on www.agacgfm.org.

UPCOMING EDITORIAL CALENDAR
Fall 2021: Control the Risk!

Government financial professionals recognize when it is time to spend resources and protect
assets, itis all about risk. What do we need to know about technology, data analytics, internal con-
trols, fraud detection and prevention, and leadership to be effective risk managers? What are the
challenges and solutions? How do we change risk culture? Does risk management differ during
disasters or differ among federal, state, and local organizations? Given limited budgets, how do
we rank risk management objectives? How can leadership set the tone for strengthening controls
and governance?

Submission deadline: June 1, 2021

Winter 2022: Value Creation in Government

The modernized government aims for more collaboration among departments and levels of
government and for greater value to the American taxpayer. While value creation is typically
considered in the private sector, what does it look like in government? How can we measure value
in government services, beyond cost and performance, and who validates the measure? How can
government financial leaders serve as value architects for their organizations.

Submission deadline: Sept. 1, 2021

2022-2023: Government after the Pandemic

COVID-19 significantly impacted Americans’ lives and may have permanently changed them in
many ways. The Journal will devote the entirety of Volume 71 to themes, ideas and lessons learned
from the pandemic.

Spring 2022: Government After the Pandemic — Transitions

By the submission deadline, the new presidential administration will have been on the job for

10 months; wide distribution of COVID-19 vaccines is expected; and other culture changes will
appear. What do you see in your work, in the profession, or in yourself? How did the pandemic
influence the way we work together? How did broader cultural impacts come into play? How does
the public sector help the American public transition to post-pandemic life?

Submission deadline: Dec. 1, 2021

Summer 2022: Government After the Pandemic — Workforce Impacts
Submission deadline: March 1, 2022

Fall 2022: Government After the Pandemic — Financial Impacts
Submission deadline: June 1, 2022

Winter 2023: Government After the Pandemic — Public Sector Integration
Submission deadline: Sept. 1, 2022



Advertise in the Journal

Build awareness of your brand in the Journal. Your company's message will be seen by more than 14,500 government
financial professionals, academics, and others who are looking for financial management solutions.
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Issue Insertion Date Materials Due Date Publication

Fall 2021 July 1, 2021 Aug. 2,2021 Oct. 2021

Winter 2022 Oct. 1, 2021 Nov. 1, 2021 Jan. 2022

Spring 2022 Jan. 3,2022 Feb.1,2022 April 2022

Summer 2022 April 1,2022 May 2, 2022 July 2022

Fall 2022 July1,2022 Aug. 1,2022 Oct. 2022

Winter 2023 Oct. 3, 2022 Nov. 1, 2022 Jan. 2023
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* Different ads may be submitted for each issue.

TERMS AND POLICIES Mechanical Specifications

GENERAL Advertisements and images for the Journal must be prepared for four-color pro-
cess printing. Please provide your advertisement as a high-resolution PDF with
) o ) bleed and crop marks. The recommended setting is PDF/X-1a (Acrobat Distiller or
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* No cancellations will be accepted.
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PAYMENT submissions must include a low resolution PDF composite of the entire article (in-
o cluding images) for reference. Email packaged files containing the original design
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Alexandria, Virginia pursuant to the Commercial Rules of the American Arbitration
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