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providing useful, in-depth information to decision-makers at all levels of government. 
A valuable research and information source, the Journal is published quarterly by AGA 
and is distributed to its membership of government financial professionals as well as 
libraries around the world.

WRITE FOR THE JOURNAL
The Journal Editorial Board accepts high-quality, thoughtful articles on a wide range 
of government financial management topics. Authors are encouraged to submit an 
article for review; the Journal Editorial Board is particularly interested in articles from 
practitioners. Full eligibility considerations can be found on www.agacgfm.org.

UPCOMING EDITORIAL CALENDAR 

Spring 2025: Preparing for the Future of Government

With fewer available accountants, how can organizations best attact and retain 
financial management staff? How are they using technology to strealine processes, 
reduce cost, detect fraud, improve accuracy, increase transparency or enhance 
security? how will they handle external factors and economic and demographic 
trends going forward?								         
Article submission deadline: Dec. 3, 2024

Summer 2025: The Government's Fiscal Condition

The government's financial health has far-reaching effects for a multitude of 
stakeholders. What is the federal fiscal condition, and is it sustainable? How can we 
better understand this condition and communicate it to the public?  What are the 
implications for state and local governments?						    
Article submission deadline: March 3, 2025

Fall 2025: AGA's 75th Anniversary

This will be a special edition for AGA's 75th anniversary. 
Article submission deadline: June 3, 2025

Winter 2026: Financial Technology and Innovation

Technology continues to advance at an unprecedented pace, with innovations 
including AI dominating public discourse and changing how we view work. How 
should financial leaders plan for and implement these technologies? What 
innovations might incite the greatest changes and, conversely, what risks might 
follow?
Article submission deadline: Sept. 3, 2025
  

Spring 2026: Building Effective Relationships with Stakeholders

Governments' ability to effectively operate depends significantly on their relationships 
with citizens, employees, vendors, financiers and other stakeholders. How can 
government leaders best build these meaningful relationships? What are the 
benefits  of stronger stakeholder engagement? How could stakeholders on either side 
collaborate more effectively to overcome inherent challenges?				  
Article submission deadline: Dec. 3, 2025
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